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Outline of the Show

[ Venue |
| Date |
Overseas Secrefariat
Official Supporters

(in the order of the Japanese syllabary)

Collahorators

(in the order of the Japanese syllabary)

[ Events |
Concurrent Show

47th Supermarket Trade Show 2013

“Sou” Nippon, To build up affluent local community

Tokyo International Exhibition Center (Tokyo Big Sight), East Hall

February 13 (Wed.)-15 (Fri.), 2013 (for 3 days) 10:00 - 17:00 (Until 16:00 on the last day)
New Supermarket Association of Japan

Space Media Japan Co., Ltd.

Ministry of Economy, Trade and Industry/ Ministry of Agriculture, Forestry and Fisheries/ Ministry of Health, Labour and
Welfare/ The Tokyo Chamber of Commerce and Industry/ U.S. Agricultural Trade Office, Embassy of the United States of
America/ Embassy of the Republic of Guatemala in Japan/ Economic and Commercial Office, Embassy of Spain/ Turkish
Embassy, Office of the Commercial Councellor/ Embassy of the Republic of Poland in Tokyo/ Embassy of the Federal
Republic of Germany in Japan/ Embassy of Hungary/ Embassy of Brazil/ Taiwan Trade Center, Tokyo/ Food Marketing
Institute Japan

Japan Consulting Institute for the Betterment of Retail-Business/ Japan Food Industry Center/ Organization of Food-
Marketing Structure Improvement/ The Foodstuffs Foundation of Agricultural and Commercial Interchange Association/
National Meat Fair Trade Conference/ National Celco Group Headquarters/ National Chamber of Agriculture/ Japan
Dairy Council/ Digital Signage Consortium/ The Danish Agricultural Council Japan Office/ Japanese Material Handling
Society/ Japan Processed Foods Wholesalers Association/ Japan Canners Association/ Japan Retailers Association/
Japan Chicken Association/ Japan Meat Information Service Center/ Japan Council of Shopping Centers/ Japan
Consumer Co-operative Union/ Japan Specialty Store Association/ Japan Meal Replacement Association/ Japan Chain
Stores Association/ Japan Association of Chain Drug Stores/ Japan Food Service Equipment Association/ Japan DIY
Industry Association/ Japan Agricultural Standards Association/ Japan Department Stores Association/ Japan Food
Service Association/ Japan Franchise Association/ Japan Packaging Institute/ Japan Voluntary Chain Association/
Nihon Rangyo Kyokai Association/ Japan Frozen Food Association/ Marketing & Research Institute for Agricultural
Cooperatives/ Rural Culture Association/ The Distribution Economics Institute of Japan/ The Distribution Systems
Research Institute/ The Institute of Marketing & Distribution Research

The Environmental News/ K.K.Kyodo News/ The Air-conditioning Times/ Monthly Gekiryu/ Monthly Demand Creation/
Monthly Food Retailing/ Monthly 2020 VALUE CREATOR/ Gekkan Ryutsu & Computer/ Retail Economic Journal/ Kokusai
Shogyo/ Weekly Shogyo Keizai/ Shuhan-News/ Shokuhin Keizai Shinbun/ Shokuhin Sangyo Shinbun/ Monthly Food
Retailing/ The Japan Food News/ The Shokuryo Jokai Shinbun/ Food News/ The SUISAN-KEIZAI/ The Suisan Times/
The Senken Shinbun/ Chain Store Age/ Teiinshokuryo Shinbun/ Market News Service/ Nikkan Shokuhin Tsushin/ Nikkei
Restaurants/ Nihon Shokuryo Shinbun/ The Japan Agricultural News/ Press The Nokei Shimbun/ Food Navigation/ Food
Voice/ Fisheries & Foods News/ Ryutsu Journal/ Ryutsu Voice/ Frozen Food Times/ Reito Shokuhin Shinbun

1,370 companies and institutions, 2,625 booths
Overseas Exhibitors: 64 companies, 78 booths, 14 countries and regions
(Australia, Belgium, Brazil, China, Germany, Guatemala, Hungary, Korea, Poland, Russia, Spain, Taiwan, Turkey, USA)

JPY5,000 *Only charged to visitors without an invitation ticket

shufz| Trade Only Under 18not | 81| No Photo No Roller Bags

Keynote Lecture, Special Lecture, Reception Party and Seminars

The 8th Kodawari Food Fair 2013
Organized by Japan Food Industry Center [149 companies and institutions, 122 booths from 30 prefectural and city
governments] Tokyo Big Sight East Hall 3




Openlng Ceremony The 3rd “Good Design Booth Award 2012” Awards Ceremony

February 13 (Wed.), 2013  9:20-10:00

AT
A-N=F=rab-FL-Fia-2013
RAl [E1E"

m Seminar Stage, East Hall 6

LUCNOEESY from the left

Exhibitor

Mr. Shuji Karashima
NISSIN KOGYO CO.,LTD.., President

Exhibitor

Mr. Michihiro Kitazawa
Fuji Electric Co., Ltd., President and Representative Director

Organizer

Mr. Kyuzo Saito
Japan Food Industry Center, Chairman

Organizer

Mr. Hideki Kogarimai
SMTS 2013 Executive Committee, Vice-Chairman / New
Supermarket Association of Japan, Board Member

Organizer

Mr. Nobuyasu Oota

SMTS 2013 Executive Committee, Vice-Chairman / New
Supermarket Association of Japan, Executive Director

Organizer

Mr. Masatsugu Mishina

SMTS 2013 Executive Committee, Vice-Chairman / New
Supermarket Association of Japan, Executive Director
Organizer

Mr. Kiyoshi Yokoyama

SMTS 2013 Executive Committee, Chairman / New
Supermarket Association of Japan, Chairman

Guest

Mr. Yoshitsugu Minagawa
Ministry of Agriculture, Forestry and Fisheries, Vice-Minister

Guest

Mr. Ichiro Hao

Ministry of Economy, Trade and Industry, Commerce and
Information Polio{ Bureau, Commerce, Distribution and
Industrial Safety Policy Group, Deputy Director-General

Ribbon-Cutting

Guest

Mr. Nobutsugu Shimizu

The federation of industry for national life and
consumer's association, Chairman

Guest

Ms. Ikumi Yoshimatsu
Miss International 2012

Exhibitor

Mr. Masanao Ozaki
Governor of Kochi Prefecture

Exhibitor

Mr. Kanbei Kokubu
KOKUBU&CO.,LTD. CEO

Exhibitor

Mr. Tatsushi Ueshima
UCC UESHIMA COFFEE CO,, LTD, Chairman and Executive Director

Company and institution names are as of February 13, 2013

Figures of SMTS 2013

Visitors

Transition in the past 3 shows

Weather  No.ofvistors n 2013 o, ofvstors in 2012

Feb.13 Wed.  Sunny 27,404

Feb.14 Thu.  Cloudy 31,284
. Cloudy, and

Feb.15 Fri. rain later 25,672

Total 84,360

Exhibitors
and Booths

Exhibitor Booth

Transition in
the past 3 shows
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Floor Map

Food and Non Food

2D-12 Yamanagamiso
2D-13 Marusho Jozojo
2D-14 Planning Eme
2D-15 TORAYA

2D-17 Sumiya Bunjiro Brewery
3D-01 Nogikumiaihougin taradake
3D-02 DainichiFoods

3D-03 SAKURAJIMA
3D-04KOTOKYOTO

3D-05 Iwaizumi

(Iwaizumi Industrial & LTD)

2D-16 Dewa of Society of Commerce and Industry

East Hall 3 East Hall 2—

Food and Non Food

4)-12 ltsuji Shokusan 4)-16 ABEKO-SEIKA
4)-13 HAKATA SALT MFG. 4J-19 HISAYA
4J-14 Nyuto-Seika 4J-20 Nakamoritei
4)-15 Kitagawa Seika 4)-21 Cha Cha
4)-22 Seiki

t1u|pment and Material/
Information and Service

4)-17 BARAENSHOKUBUTSUJYO
4)-18 AKATORI KENKYUSHO

The Federation of Hokkaido Chamber
‘of Commerce and Industry

joetsu City, Niigata Prefecture
EhlmeUmanMono

Food and Non Food

5I-17 Tomoe Daily Processing
5I1-18 NIKKO INTERNATIONAL
51-19 Nakamura Gyogyoubu
51-20 Shizennouhou Hanbai
5I-21 Maruasaen

5I1-22 HAMOICHI

5J-28 SANWATSUSYO.

5J-29 YAMATO FOODS
5J-30 Yanagiyasyokuhin
5J-31 ECO-LIFE CORPORATION
5J-32 Royal Yuki

5J-33 Yoshida shoji

61-01 SHONAN OLIVE

61-02 KODAMA FOODS
61-03 KOBE HAIKARA FOODS
61-04 Toyohashi Yojun

61-05 CHITOSE GROUP
61-06 Taiyo bokujyo

6J-01 MEMOS

6J-02 HAS-NIHON TRADING
6J-03 cosana

6J-04 WAKOU SHOKAI

6J-05 SHINDO SHIGEHARU SHOTEN
6J-06 YAMAMURO

The 8th Kodawari Food Fair 2013

2A- 05 2A-04 2A-03
NIPPON FLOUR MILLS /
Barilla Japan E
Organlzer
\/IP Lounge

Atelier de Fromage ~ Yamaguchi Shokuhin
VIP Restaurant
-Kumamuto prefectural federation of
small business associations
TSUKUDA  TABISYOKU - NAOGENSYOYU
O 500 Eoigo-kimaoyaik Cofee Mgt ChuoSisn S

Organizer's Office

VIP Visitor door way

KOKUBU

Doorway
Presentation Overseas
Room Secretariat

U.s.
Meat Export
Federation

U.S. Agricultural Trade Office Japan
USA Pavilion

6H-14

(AJHONOTO GENERAL FOODS, INC. YAMKICo.L1d) UCHIO FRESH PARK KARARI | KUBARA CORPORATION

BH- 63 6l
Azabu Takano KOUSYO Kunitaro

) Natoral Asscizion Alaska Seafood ASSISTVALEUR ;) FOQDACTONNPPON ~ SHOGOPBUSHNG _ DROND FREDIN
forthe Specly FoodTrade LAPAZANELLA Markefing nstute - IDEA PACKAGE Japan Green Tea NCHFUTSU BOEK| Kuj Food Company ﬁ‘;’,’,‘;’.‘,‘".,,epar‘e"s‘"y’ym Fisheries 1| efedrd| Ay Label
W™ G e, 68 au.xﬂ 12 sum 661 66:03 66026601 Nakauchi Gakuen aw\ie‘wa@z 56-1 5610 as-nﬂse-oe 5G-07 560605645 86.056.03 Wﬂm Food News
[ '—‘ +— Educational Foundation i
USOGmnsgﬁ:ncwl UWMWWWMWW cﬁ'«n‘\’/lorfj SPLCE " WAKACHIAI PROJECT TENCHO FOODS KOBAYASHI SHOJ Dry Food Assoiaton of Jaen | @ egreeey 603
N VALEY OLIVE e Wind an
BN fes ety S ek Crony J'Takahas'ﬁ‘. Sauce SB Corporaton (1ApAN) Kﬂ"kwusmmﬂjeoul Shouji collabosystem  YAMAEI C.F.CJAPAN FINE JAPAN ~ retailcom
6G-23 66-217 669 | 66-18 6606/6604|  5G-44 5641563 | 5636568 5G-32 560562 | 56-25 56-24  |56252| 89547  56-15
iRt E SHNSHOUI Asiashokuhin  TAKA 2 Al
B0 |Baygy  Bu%a  wawna | BOREN GAGE  56-16

GINBIS

66-22 6613 FOOD 6607 66-05
EXPORT-

D”' Eniomerd | Otsuka
CHOIGHOG 29 | MIDWEST
(1RPAN)

Ful Nanagenent Foods
BOEKI §
R e
NKKEN. STATIONERY | KADONE Mg g el Receen

[ s | sh-02

pan g Bent

ge
TAKENOTO FOOD  TATSUYA
‘ OLSFAT  KEY COFFEE  pAlicHI 5643 5640 BUSSAN SEU 5621 5626
BUSSANT®

‘Tanaka Beikoku \ERUWAFOODS REIEGREATE SL JAPAN  INTER FRESH  Mannanife HIROTA

ESHKIVA CONFECTIO stfte 10

5H-08

MARUKAI CORPORATION  AKO KASEI | Busco Foods (KAITUKA ISLAND | TONOHURAFOODS  Samyang Fooc: rown Confectionery  Internationa

6H-11 6H-10 6H-09 6H-06 6H-04 6H:U 5H-31 5H-28 5H-26 5H-24 EM H9 5H-16 5H-15 5H-13 BH-11
BAHARU/ YAMAMOR/
DURUM/ BANJO ELT

ISESHOYU B2 B3 B2 5H-22 jgh
TAMEK/ W ishii First
JAMEKS San FOODS oy WAEDA S POLAND i
H-12 GHOBEBROT  BROS B3 5A33 EH) 5427 5425 2 | B8R SH-14 5H12 5110 5109 5H-03
HAMAOTONE OKABE — T Muroo
AINOMOTO GROUP(MONOTOCD, INC. ~ MARUSHIN FOODS 1 sy ) sqursuns UCHIBOR! FUKUYAMA Tobact St onpo UEHARA OnganeJapan NIPPON COFFEE TRADING 0HAYO DAIRY PRODUCTS CERAMICA CLEOPATRA JAPAN/  paococcs pesi
vi

Sugiuraseifun - Dash AZUMANATTOF00DS  Ceylon Family  Ishigak-isand MILK CROWN Kabaya Foods KYUSYU HI-TECH ~ KAWASHIMA SELKON TEXTILES

INE
VINEGAR
61-19  61-18 61-13  |6l-12 6I-11 61-08 ﬂ?ﬂ I 12 |§.1151.IJ 5107 51-06 51-05 51-04 5103 51-01
N Kozen CHECKER HIRAGA

TONMGH oo
Nishimoto 617 6.16 6.5 614 61-10 6109

BOEKIKAISHA

FUJ SHOKUHIN mmlmﬂus COFFEEQAPAY) PIETRO.
KAWASHO FOODS Aseifods (nile mker) MARUSE| SHOJI MCC FOOD PRODUCTS!

HORAFOO
6J-17 6J-15 6J-12 611610 61-08/6J-07 5)- 24 6)-23|5)-22 5)-18 5J-17 513 |52 BH1(5)-10 5J)-07 5J-06 5J-02 5J-01 Nissan Steal Kougyo
EOl Yovendia 2 Ve B OHASH CHNO [ Maruha E-net % TECHNONONOR! ] o
TRADING 66 6J-14 613 6J-09 5)-21 51-26 5J-25 6121 §1-20 5)-19 5116 5115 5114 Nichiro 5J-09 5J-08 5)-05 5104 5J-03
T DOSHISHA 1 Sinei Foods IRal T T Foods MARUESU Sanou T Barley Factory
0 GK 0 5 6-03 0 0 5K-09 ) . 5(—06 EK 05 SK 04 3- 5K-02 5K-01 4K-04
YUTAKA TRADING Shlnsel (GEI;;‘I:: Ggrrup
6K-08 6K-06 6K-04 6K-02 5K- SCRUM
SHIKISHIMA OVERSEAS|  ITOCHU-SHOKUHIN onmu TAKAYAMA NS o Daly froducts.  Corporalion/
BAKING NSHKI ~ NCONCO  ASAHI | yivava L FAMILY JoY
SHOKUHIN NORI SHOJI (Marubeni, GLICO NUTRITION
YAMABOSHIYA) E0)
MAC FOODS COMPANY FUJISAWA  ALIMENTOS SELECTOS TENKENSOUI

MITSUIFOODS IRIS O

East Hall 6

000N Kozen  eypassy oF sRaziL
1. GOGIORK

[l
VMMMAMASUDAEN MAEDA  Fufam Entepise— QINGDAD NEW AS PACFIC INTERRATIONAL TRADE
05 KAISAN ARURAFO0DS~ HEBELYUAN FOQDS ~Hamony Fods{Tnjn)

51 16 51-15 51-14 5113

51-02
SUPPORT r Loz

HAKUHODO PRODUCT'S  Taste and Aoma Sategc Reseaich L
TOKYO Lithmastic Instiute S0UGOU SHOUKEN CafeSmileMini

ainfood

Mini Booth Area

5L-03 5L-02 5L-01

Ni5§hin )
o ITALIAN FOODS Gomi-Shoten
Nisshin

Foods

East Hall 5




East Hall 1

-

Mitsubishi Shokuhin

ISHIKAWA SHOTEN Happaya
TOMOSHIA HOLDINGS

SANKYO TRADE WAWIAKVUUMSUISMI KAMEFUKUITOKVO NEFUKU YWOSNUZO Netloc ES/EX
MEIKA/matsukou/TOKA OSAKA  KAWASHO FOODS Sia S By Icorporation

. mo‘l - -

me supemavi- et!

2A-01
MTAKADOH
UCC UESHIMA
COFFEE

*VIP Visitor
New Supermarket
Association of JAPAN
regular members, etc

Pay Clock

Doorway

Nlhon Standard
MIK/KUBOTA

B2 i -
0 TEscu. NANB kv

4L-01

Business Matching
Meeting Venue

—East Hall 4

Booth Number Explanation

From this time, we made it easier to
find the targeted booth by making
the booth number consisting of the
hall number and the block number.

Supermarkets Boxed Lunch
and Prepared Meal Award
2013 Zone

— East Hall 2 ——— East Hall 1 —

Booth Number
2A-03
Jn AN N

1
Address

A 4

Doorway

Floor layout was zoned according to product categories.

& - s [
il s 3 AT

Equipmentand  Information and Japanese Regional  Fresh Product  Processed Food ~ Confectionery and  Soft and Alcoholic ~ Clothing, Commodities

Material Zone  Service Zone Product Zone Zone Zone Sweets Zone Beverage Zone and HBC Zone
O Ol izer's Lounge

Zone

Information *Each color corresponds to the category on the floor map.
Counter *The carpet color of each gangway is different.

VIP Visitor

Doorway

The staffs introduced the categories
and location of exhibitors that the
visitor was looking for at the each
doorway and the organizer PR zone.

For the first time, it was set up
especially for VIP visitors such as
the regular members of New
Supermarket Association of Japan.

~—=§

Floor Map



~~
P
o
=
=
<
x
Ll
N—
=
3
w0
Q
[
o
=
©
c
c
o
£
w0
]
3
o

Questionnaire Result

Questionnaire Outline

Questionnaire sheets were collected during and after the show by February 21 (Thu.), 2013
from each exhibitor. (Response rate: 72%)

Are you satisfied with the How were the quantity and
results of the show? S quality of the visitors? choice

[ (DQuantity | [ @Quality |

Exceller
12.2%

Poor

Yes,

So-so
17.5% Ve% ,'Eé}fh Satisfactory

38.4%

Reasonably, yes
56.6%

(DHow many business cards @0ut of (@), how many had (®How many appointments ®How many orders
did you get from the visitors? a clear intention in having did you get? did you get?
business meeting at your booth?
A 24 A 3
——— Average verage
| Average307 | | Average93 | Appointment acquiring rate:25.7% Order intake rate: 3.5%
*Appointment total + Concrete business meeting total *Order total + Concrete business meeting total

| Merits of exhibiting during the show |

@ Improvement of image of manufacturers and products

m We were able to appeal our “corporate value” and “employee ability” to VIP clients.

m Recognition of our corporate, products and brand was enhanced.

m \We were able not only to present our products themselves but also to propose sales floor and corner.

®m Our product was selected for the “Products we want to buy at the supermarket! 30 selected foods”, and this prize gave us effective
promotional tool for future sales.

m We were able to promote prefectural-produced products in the Tokyo metropolitan area.

@ Information exchange

m Information from distributors’ stand point on target setting, development location and market methods were gathered.
m Exhibiting in the show helped us to collect market condition and competitive situation.

m \We were able to learn useful reference such as how the other exhibitors displayed their booths.

m A lot of information and sales development cases of regionally-produced products were gathered.

m \We were able to learn PR methods including display and naming of products.

@ Interaction and information exchange in the same trade

m We were able to have opportunity to exchange information for new product development. We shared idea of providing raw material and
developing new product.

m \We were able to exchange information with exhibitors from other municipalities.

m We found a product in exhibitors’ booths that could be adopted for our product development. It was a good future reference for us.
@ Visitors

m By meeting visitors with various background, we were able to learn and extend our knowledge.

m We were able to gain good feedback from visitors for setting up presentation space where food samples were handed out.

m \We were able to meet a new person of our existing client.

m \We were able to meet existing client whom we have not seen for a long time.

m We were able to have opportunity to meet people working in industries we usually do not have contact with.

@ Please write about any agendas to be examined come up during the show.

m The inquiries about OEM were larger than expected. To correspond effectively to this kind of consultation is our agenda for future.
m \We learned that it is more effective to limit the number of products to specific ones that we want to sell than displaying a lot of them.
| [ acking efficient number of staffs working in the booth resulted in less number of meetings.

m |t is necessary to simplify presenting contents by narrowing exhibiting products and targets.

m \We need to make more efforts to make clients listen to us to enhance their understanding of products.



Questionnaire Result

Do you intend to take part in 1
Supermarket Trade Show 2014 at the moment? |l

We are not
going to
0.4%

We will
think about
it later Yes,
25.4% definitely

40.3%

WEEE

going to
33.9%

@ Please write about what you expect and hope for SMTS.

@ About the organizer’s operation

m We can expect more visitors if the last day of the show opens until 17:00.

| |t would be convenient for both visitors and exhibitors if the system to take data from name cards by using bar code is made available.
@ About projects for exhibition

m We would like clients to recognize the importance of non-food for increasing overall sales.

m \We expect to have various kinds of presentation stages and creation of export expansion opportunity (overseas appealing).

@ Visitor promotion

m We expect increasing number in new visitors than in repeat visitors.

m We would like organizer to appeal more actively so that retail industry-wide visitors to visit.

Advice and Consultations by Advice and Consultation Matters by Area
Product Consultants

During 3 days of the event, a total of 67 Product

Consultants walked around the venue and gave Ease of handling Quality control/Traceability
. . . . . g 0 . 0
out various pieces of advice to exhibitors. Routes, product distribution
Many of the advice or cousultation were related to and goods circulgtizc? ﬁ’aog;ct selling
. 0 o 0

product selling, taste and packaging.

W = L Future prospects
- = 8.4%

Taste

Use application 14.2%
8.4%

Price Packaging
10.0% 11.1%

Type of industry and
sales channel development Exhibit method
10.2% 11.0%
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Questionnaire Result

Questionnaire Outline

and the response sheets were collected on the spot.

SElENDINZETIIE February 13 (Wed.) - 15 (Fri.), 2013
About 11:00 - 16:00
SelhEHBIIEAS Supermarket/retailer related visitors.

Note: Questions 1 to 4 are the results of counting registered visitors data

m 994 sheets (994 of them were valid)

Visitor

Buyer

SelhENRINIEINE Questionnaire sheets were made by the organizer. Visitors filled it in at a designated area

SelhENTINEEHEE In the venue of Supermarket Trade Show

@ Please tell us your business category. (Transition in the past 3 shows)

1

2013 — Public Organization
2.0%
Equipment Trading Firm Developer / Real Estate
& Wholesaler 0.6%
3.9% Banking /
Insurance Business 0.9%
Food Trading Firm Other 0.5%
& Wholesaler
17.1%
Equipment
Manufacturer
4.6%

Supermarket/

Manufacturer :
3.8%

2012

Equipment Trading Firm
& Wholesaler
4.1%

Food Trading Firm
& Wholesaler
16.5%

Other 0.2%

Equipment
Manufacturer

4.3% ‘ Supermarket/

Non-Food Retailer
Manufacturer v 49.6%

3.5%

Food Manufacturer
2%

Hotel/Restaurant Business/Service Sector
5.6%

Public Organization 2.3%
Developer / Real Estate 0.8%
Banking / Insurance Business 0.9%

BREAKDOWN

Supermarket/GMS
40.8%
Home Improvement Store
0.2%
Drugstore
0.6%
Department Store/Specialty Shop
3.7%

Convenience Store
4.3%

2011 i izati
Food Manufacturer Public Organization 2.3% .
11.0% Equipénscﬁ;rez(;ilgg Firm Developer / Real Estate 0.7%
Hotel/Restaurant Business/ 3.9% Banking / Insurance Business 0.6%
Service Sector ing Fi Other 0.3%
5.4% FoR Whoieeier " |
BREAKDOWN Equipm;ni'S% \‘ BREAKDOWN
Supermarket/GMS
Supermarket/GMS 41.0% Manutacturer \ F 13.5%
Online Supermarket/Mail Order 1.1% Non-Food S G Home Improvement Store
Home Improvement Store 0.3% Menfagurer _ % Drugstore
Drugstore 0.9% Food N\anujacturer Department Store/Specialty Shop
Department Store/Specialty Shop  3.4% 7% Comerionce s
Convenience Store 3.5% Hotel/Restaurant Bfl(s)ir]yiss/Service Sector onvenience ores
Please tell us your job category. 1 : S \uitile
“Tallied the number of visitors from supermarket, retailer, wholesaler, trading firm — [SHSLS What prOdUCt category are you in charge of? o

Other
6.7%

Proprietor/Owner/
Board Member
16.7%

Division Staff
9.8%

Shop (Floor) Manager
3.6%

PR
0.3%

Position
19.7%

Sales/Planning/Marketing
1.6%

6% Buyer

19.4%

Store Development Manager
%

Management

0% 5% 10%

All Genres

Fruits and Vegetables

Meat

Prepared Meals

Fresh Fish

Dairy Products and Cakes
Soybean Products and Pickles
Dry Foods

Eggs

Confectionery

Bread

Alcoholic Beverages

Frozen Foods

Gifts

Livingware

Shop Equipment

Houseware

System (Information/Service)
Other

15% 20%
18.2%




Questionnaire Result

Hokkaido
Tohoku

Kanto

Hokuriku/
Tokai

7> 1%

Kinki 5.5% BOverseas Visitors
Chugoku / USA UK Italy
SRikok B, e e
Kyushu/ Singapore Spain Thailand
Okinawa gael\rlvrr?gny Elgvr\'/aZeatand Emﬁary
Philippines France Hong Kong
Overseas Macao South Africa  Russia
I 1N
0% 0% /) 80%
How many company (booth) did you see / 1
are you going to see? i
51~100 More than 100
6.7% 3.8%
31~50
11.9%
Average 27
companies
(booths)

How did you know about the show?

0% 10% 20% 30% 40% 50% 60%

Invitation from '
the organizer 55.6%

Invitation from the exhibitors
or business contacts

Website/
e-mail newsletters
Articles or ads on newspapers

or trade papers

Announcement
at the last show

Others

Visitor

Buyer

@ What is the purpose of your visit?

Multiple
answer

0% 10% 20% 30% 40% 50% 60%  70%

To look for new products

Research for new equipment,
container and packaging
introduction

tesearch on the food market
Networking

Research for
product development

Research for planning

To attend seminars [ 1.8%

Others |5 1.8%
I

58.4%

How long did you stay /
are you going to stay at the show?

Up to 2 hours
28.5%

Half a day
55.7%

What do you think the exhibitors
should improve?

Multiple
answer

0% 5% 10% 15% 20% 25%

Method of exhibition

Business discussion
materials

Sales

Food/drink tasting
methor

Attitude to visitors

Others

3.8%

30%

25.4%
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Questionnaire Result

Visitor

Buyer

Consultations from exhibitors Multiple
and content of advice answer

Expectations for future SMTS Free
(Desire for an increase in exhibit categories and concurrent seminars, etc.) [CAECS

0% 5% 10% 15% 20%

Method of

exhibition 18.7%

Method of
marketing

Method of

sales 19.3%

Method of
manufacturing

Traceability

Taste

Product
distribution

Goods
circulation

Packaging

Use application
(such'as menu)

Price

Others

@ About exhibit categories hope to increase

m Presentation that fits each food scene and dining

m |ncrease of Clothing, Commaodities and HBC Zone Area
®m Enhancement of boxed lunch area

B Dried traditional food

m Food aimed at elderly people

B |nformation service zone (dietary, dining out)

® Equipment and system related manufacturers, transportation and
refrigerator traders

| Increase of fresh fish booth

B Exhibit of frozen food manufactures

m Expansion of regionally and locally produced products area

m Packaging material manufactures

@ About seminar

| nternet distribution

m Overseas development

| | egislative provision including environmental recycling

® Employee education

B Sales promotion, sales methods

m Seminar for expected future supermarket in 5-10 years

m Marketing, lecture for market trend

@ About projects

m OEM related projects

® Increase projects for SM fresh food sales

m Overseas products

m Cross-passing project between corporations as well as categories
m Branding of regional specialty products and fruits and vegetables

@ The biggest challenges to be solved

m Distribution BMS
Free
answer

@ Products

m Sell products that suit customers’ need

® Search and export “Kodawari”, or specific food

B Presentation of products that can be safely and stably supply
m Product development

m Development of new products and search of “Kodawari”, or
specific products

m Search for products not compete with products of other
corporation

B Improvement of quality preservation period and cost reduction
m Discovering of eye-catcher product

@ Operations

m Workload reduction

m Use cloud computing system for POS system

m Transportation efficiency

B Securing supply

m Business efficiency

m Social contribution and profit pursuit

® Fresh products distribution
m Distribution and delivery
@ Sales Floor

m Simple cooking methods

®m Approaches or cases where social activity and store set-up are
working in combination

B |ncrease sales in prepared meal area
@ Environment

® Energy conservation and energy saving
@ Others

B |ncrease in consumption tax

m Reductions in costs

m System structuring to increase sales
m Securing sales and profit

B Human resource development

® Harmful rumor

m Working hour reduction

6




Speaks, Keynote Lecture, Special Lecture

m Seminar Stage, East Hall 6
m Free of charge
m 350 persons

SIIAEEY JR East Water Business Co.,Ltd / Coca-Cola (Japan) Company, Limited
Total 3,365 attendees for 3 days *Speaks, Keynote Lecture, Special Lecture and all the other specialized seminars included

...............................................................................................................................................................................

m February 13 (Wed.) 10:20-11:35 February 13 (Wed.) 11:50-13:20
SMTS Speaks If you don’t change,
The end of Shoku (Food) and supermarkets nothing Ch an geS!

Change the supermarkets of tomorrow with vision and action!

Mr. Kiyoshi Yokoyama
Chairman of New Supermarket Association of Japan
CEO of ARCS COMPANY, LIMITED

| Keynote Lecture M, Akihiko Hanawa

President of Office Hanawa/Adviser to Seven & i Holdings Co., Ltd./
Director-general of Moral Education &

Management Research Institute

SIEHEINETATERS February 14 (Thu.) 10:20-11:50

i The use of service engineering
i at supermarkets
1 3 Special Lecture - Mr. Masaaki Mochimaru
Doctor of Engineering/Director of Center for Service Research,
The National Institute of Advanced Industrial
Science and Technology

Overseas Pavilions

There were overseas pavilions exhibited at SMTS 2013 as follows.

USA Pavi(lion

6G-08~23)
SMTS has been approved as the endorsed show
by the U.S. Department of Agriculture FAS Trade
Services Staff-Washington, DC and the US Agricultural
Trade Office-Tokyo, Japan since last year.
Special services were provided to the exhibitors such
as a special shell scheme stand, exhibitor directory,
maximum exposure to the media and a shared
storage / hand washing space and more.

\PERIRSIIE] 29 companies, 34 booths

B o

Embassy of Brazil POLAN Hungarian
(I_O f Exhibit 9 10 booth (H-” f Exhibit 4 6 booth Investment and Trade
companes, 10 booths companies, 6 booths g
ency(HITA
(6J94) y( )

L MTUNERIRSUINIGEY 7 companies, 3 booths
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Organizer's Project
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Organizer’s Project

Products we want to buy at the supermarket! 30 selected foods
\ A—IN—~—Nvy b‘cﬁt\r-t\'

- 7=1>80E

BoothNo. 1B-04
Application

Application Period: September 24 to October 24, 2012
Examination Target: Food products displayed at the
47th Supermarket Trade Show 2013 and showed in
the official guidebook “Buyers’ Guide”

Qutline of the Examination

Judges: Consuming publics, dieticians and

cuisine professional
Judges examined the products under following
criteria including intentions to buy

Product Concept, Taste, Quantity/Volume, Price,]
Package, Shelf Life, Suitable Scene to Cook and Taste

adverti

30 attractive food products were chosen from the consumers’ point
of view among the products exhibited at the 47th Supermarket Trade
Show 2013. These products were displayed in the special zone with the
sales promotion tool suggestions such as effective point of purchase

sing and small banners.

Breakdown of Applied Categories

Fresh Food

Others: 2 products (0.3%)

. . (Fruits and Vegetable/Meat/Fish)
Alcoholic Beverage or Gift: ‘ ’
42 products (8.1%) 9 70 products (13.8%)
Frozen Food: Prepared Meal

10 products (1.9%)

18 products (3.4%)
Bread/Japanese confectionery: Number of .
16 producte (3 0% y Application — Dairy Products,

Paste or Pickles

Grocery 283 products (54.5%) 78 products (15.0%)

Seasoning: 60 products (11.6%)
Confectionery: 48 products (9.2%)
Beverage: 42 products (8.1%)

Dry Food and Others: 133 products (25.6%)

Seasoning

Beverage
Confectionery

1st Day at SMTS
j - 4

k . h L 3
Secretariat staff V|S|ted the selected products’
booths and presented the sales promotion tool.

2nd Day at SMTS

Judges wsﬂed the selected products’ booths
and consulted about the product.

After the show

10,000 copies of the guide
of the selected products
with recommended
recipes developed by
dieticians and cuisine
professionals were sent to
buyers throughout Japan.

_J

Selected Products (Company name in the order of the Japanese syllabary)

i

Bari Katsuo Kun.
Guitto Hitoiki Hen

m Dried bonito chips
SEALUCK co.,ltd.

Kuromame Kotsubu Natto

W Fermented domestic black soybeans

AZUMA NATTO FOODS CO., LTD.

L { o )
I %ams  Kokusan Komeko 100% Shiyo © zl i Honba Nagasaki Chanpon
=== | (Okome no Kawa (Gyozayou Oban) ==& - 2 Shoku
— m Dumpling skins made from 100% rice flour W Nagasaki's regional noodle

Itsuji Shokusan Shirayuki Shokuhin

Suruga Fubuki #5

' Dried bonito
Shin Marusyo

Aohada Konjin Kinako

W Toasted green beans flour
Inoue Shoten

mowmow-farm Jersey
Nyu no Ice Brulee

M [ced créme brulee
Sweets corporation

Kanzaki Muen
Gokubosomen

W Salt-free Japanese vermicelli
Inosukeseimen Corporation

- . Kokusan Sansho Iri
Ipponzuri Urume lwashi

W Wheat cracker
SUZUKIYA INC.

Endo Seian

Fukai Umi no Shio
Arashio 120g

W Sea salt

Kimura Nomu Yogurt
“Inochi no Shizuku”
W Raw milk yogurt

Kimura-milk plant BAY DEEP SEA WATER

Kuki Taihaku Junsei
Goma Abura

W Sesami oil
KUKI SANGYO CORPORATION

Nozawana Enoki Konbu

© Zero Calorie
- - Kinako Warabimochi
—=_== = W Calorie-free traditional bracken-starch dumpling
=
#

Takeuchi Nousan

; 4 " Okazu Gobo
- 0il Sardin W Pickled burdock in soy sauce flavored with = "
| 0il Sardin Japanese pepper
Usamon Ipponzuri-Urume SUGANO
Koek Milk

USER'S ASSOCIATION OF SURUGA

i
kS
et
W Pickled enokidake mushroom in soy sauce with " Arabiki Wiener

Nozawana (cole preserved in salt) and seaweed

Maruhon
Taihaku Goma Abura

W Sesami oil

Koukun Arabiki Pork Wiener

' Coarsely-ground pork wiener

TAKEMOTO OIL & FAT Co., Ltd. PRIMA MEAT PACKERS,LTD.

Oku Izumo Nama Soba
2 Ninmae Tsuyu Nashi

W Soba, Japanese noodle made of buckwheat flour
Hondashoten

Yuzu Shoyu Kakepon

W Yuzu (citrus) flavored soy sauce

Choko Shoyu

Aosa Nori

W Sea lettuce
Matsukiku Foods

n.e.o Premium Ginger Ale

W Ginger ale
TOMOMASU DRINK Co.,LTD.

Shunzumi Ichigo no Ice

7
W
r]l
-
- Nori Tsukudani Jun Genen
1259
W Seaweed boiled down in low-salt soy sauce W Strawberry ice cream
NICO-NICO NORIINC. Matsusaki Reika Kogyo
== Yuki Tomato Puree 3P
~ (2009 x 3 Packs set)

W Organic tomato puree

NICHIFUTSU BOEKIK.K.

Dashi Meijin 10g x 12P

W Dried bonito
- Morita Katsuobushi

Kobukuro 6 ko Mire Biscuit

W Biscuit
Nomura

Chocottou. Shioaji

W Salted brown sugar and chocolate sweet

Ryukyu Kokuto

Hakata no Shio Yaki Shio
2509

M Roasted salt
HAKATA SALT MFG.INC.

W Coarsely-ground wiener
FINE JAPAN CO.,LTD.




A—IN—Y—*7 WD Supermarkets Boxed Lunch and Prepared Meal Award 2013

HFHIH HBRAKRE2013

BoothNo. 1F-01 ;L

This is a program aiming at stimulating and boosting the lunch box and prepared meal section in the supermarkets and motivating
staffs by awarding excellent products. The management of the examining meeting, the display of the awarded products and the related
information supply during SMTS were provided by the supporting companies.

M Criteria of Examination

BMAward Category
OBento (Cooked Rice)/Prepared Meal/Salad/Noodle/
Bowl Dish/Rice Ball/Sushi/Prepared Bread/Sales Floor
W1st Selection
OSelf-selected or recommended by others products: 5 criteria
(DBeing a Bargain @Originality ®Cohesiveness @Sales
Volume ®Clear Policy *All 10 point scale
ORecommended by general consumers products: 11 criteria
®Color balance @Setout ®lIngredient, Nutrient balance
@®Balance of staple and accompanying dish ®Balance
of cooking method ~ ®Affordability @Ease to carry
around ®Ease of consumption @Container, packaging
@Originality @Total satisfaction *All 10 point scale

Number of Application EE:c1Ret:Ae=l:y4 items‘

M2nd Selection
All the products were examined under 11 criteria through a tasting
examination by the judges
*The final decision was made by the secretariat after considering e P Producs ey
the total points and the feasibility of display and media disposure. e *;",stf;;"}f {i‘fy
Following the result of the examination, the 1st or the 2nd prize y
were not chosen in some categories.

Jury’ s Selection

The 1st and the 2nd prize among products self-selected or
recommended by others. 8 categories, 24 products.

General Consumer’ s Selection

The 1st and the 2nd prize among products recommended by general The 1st prize, 2nd prize, Special prize, Supporing
consumers. 9 categories, 21 products. companies prize and FINAL products are selected

- - among 38,987 items.
Special Prize

Highly noticeable products not far behind from the 1st or the 2nd
prize among self-selected or recommended by others.

Supporting Companies Prize

Products selected by supporting companies.

Products self-selected, recommended by
others or general consumers

The 1st prize, 2nd prize and
Special prize are selected
among the final 111 items.

What is “Best Store Manager Award”

Choosing brilliant store managers to honor and conduct panel discussion. This is to improve position of supermarkets by focusing on
store managers to raise their status. 2 excellent store managers were awarded in the 5th award this time.

Il Award Ceremony
| Date | February 14 (Thu.)

In the reception party

m Reception Hall in Conference
Tower 1F at Tokyo Big Sight

B Award Winners
Mr. Takehiro Kai

Nagano Co.,Ltd. Store manager of NAGANOYA, Segashira store

Started working for NAGANO Co., Ltd. on Mar.
21, 2007. Firstly assigned to the produce
section of Sadowara head store before
gaining the experience as the division head in
Saito store, Manabino store, Kirishima store,
Segashira store and Otsukadai store. He
became the store manager of Segashira store
on Jul. 2011.

Il Panel Discussion

Survive with the power of the store manager!
~ How to make “strong store” ~

T February 14 (Thu)
13:35-14:55 L. 2
In the reception party | T8

EEITE Seminar Stage, East Hall 6

Award winner of FMI Store Manager's | My, Jun Oshima
Award International Section YAOKO Co., Ltd. Store manager of YAOKO Kawagoematoba store

Started working for YAOKO Co., Ltd. on Apr.
2001. Firstly assigned to the processed
food section and became the chief, he got
promoted to the assistant manager on Nov.
2005 and became the assistant manager of
newly opened Kagohara store on Jul. 2006.

In 2007, he got promoted to the store
manager of Kitamoto head store and
opened Takasakitakazeki store in February
2009. He has been the store manager of
Kawagoematoba store, YAOKO's new flagship
store since last March.
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Good Design Booth Award 2013
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Business Matching Meeting

Domestic buyers of supermarkets and department stores had business B E T sl |
meetings with domestic suppliers, following the pre-set schedule. ' h

T February 13 (Wed.) - 15 (Fri) - [ T T R G

ITZITI Business Matching Meeting Venue, East Hall 4

Organized by New Supermarket Association of Japan / the Tokyo Chamber of
Commerce and Industry

m 50 from 31 Meetings in
companies 108 total 803

Buyers’ Comments Suppliers’ Comments
m All the suppliers were so enthusiastic to present their products and  ® It was good to be able to have substantial meeting and present
services that the meeting went smoothly project proposals, samples and item descriptions.

= We'd like suppliers to distinguish themselves by place of origin, = We'd like to have more time to talk.
brand, preparation method, PB, OEM and original point of
purchase advertising

Reception Party

IETI February 14 (Thu.) 18:00- (Registration started at 17:30) L 3 - L

ITIITI Reception Hall in Conference Tower 1F at Tokyo Big Sight

Ll H[ENIES People from the retail industry, mainly associate members of New
Supermarket Association of Japan / Exhibitors of SMTS

Ibaraki“Shoku (Food)” Collection 2013

Organized by New Supermarket Association of Japan and Ibaraki Prefecture

Good Design Booth Award 2013

Booths that were excellent in concept, style and Associate members* in SMTS 2013 Executive Committee

L . Wt \ *Associate members, product consultants and instructors of customer service education
visitor service were selected and 1 exhibitor in each of o Supermarket%sso%iation pe Japan instru u vice educati

category was awarded as follows. SETELITE Al of SMTS exhibitors

The concept of exhibition and product presentation were shown
clearly with the comprehensive presentation. It was very appropriate
for SMTS.

Award of each zone

N Booth Design Category g Product PR Category g Customer Servive/Explanation Category

Kochi Prefecture Mitsubishi Shokuhin Co.,L.td TAKAYAMA CO., LTD

The decoration was full of originality and  The product concept was very clear and  The high quality customer service was
there were efforts shown to present each  the PR of the products that they would like ~ given at this booth, such as explanation
company. It was appropriate booth for  to sell was actively conducted. with good knowledge of product and
SMTS. presentation with food samples.



Pictures of the show
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@73 February 12 (Wed.) - 14 (Fri.), 2014

10:00 - 17:00 (Until 16:00 on the last day)

@' Tokyo International Exhibition Center (Tokyo Big Sight)
All of East Halls (1-6)

New Supermarket Association of Japan

P —BHEEA . o
MAARX-IN-V-T v
0 New Supermarket Association of Japan
Organizer : New Supermarket Association of Japan
Overseas Secretariat : Space Media Japan Co., Ltd.

Kosaikaikan Bldg. 2F, 5-1 Kojimachi, Chiyoda-ku, Tokyo 102-0083 Japan
TEL: +81-3-3512-5673 FAX: +81-3-3512-5680

EMAIL: super@smj.co.jp

URL: http://www.smts.jp/english/






